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Special exhibition at the Nago City, presented by the Okinawa Prefectural Museum and Art Museum 10:00 ~ 18:00 (S4EAEE17:30)
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ZEE EEL Admission Free
November 27 - December 13,2026

Nago Museum, Gallery 1,2,3
10:00AM-6:00PM (last admission 5:30PM)
Closed : November 30, December 7
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Chapter 1 » From Painter to Designer

Born in Osaka in 1935, Kishimoto Kazuo moved to Okinawa—his parents'
hometown—in 1946, and grew up in Yabu Village (present-day Nago City).
After graduating from the University of the Ryukyus, he taught at Nago High
School before joining Ryukyu Broadcasting Corporation (RBC).While working
in television art direction, he also produced a series of original posters,
building his reputation as a designer. In 1973 he left RBC to become an
independent freelance designer, going on to create graphic designs—logos,
packaging, and posters—for companies and organizations. This chapter traces
his early path through his paintings and original poster works from this period.
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PPN -, . . i T Centered on his representative works—the logos for JAGDA, Orion Beer, and
SERICE 2 *EE ik HohsS2F 0 ﬁ:%?‘?’ byl RBC—this chapter presents materials revealing his creative process, such as
ﬁ@f“liﬂ’:?ﬂﬁ XERX ‘E@ PRIUSD . TAT T HRFIZT 2 idea sketches, alongside the final logos, packaging, and posters. It traces the
journey from idea to finished design, conveying Kishimoto's passion and
ﬁﬁfidgﬂﬂ afre %j'\'fak ATy F :.ﬁﬁg J/I\ L3, design philosophy—which shaped beloved works across Okinawa for
decades—through his sketches and archival materials.

Chapter 2 » From Idea to Design

Sketch after sketch, drawn again and again.

KISHIMOTO Kazuo created some of Japan's most memorable logos, including those - AN A

for JAGDA (Japan Graphic Design Association) and Orion Beer. Behind their - =—‘ ‘

completion lay countless hours of unseen manual work. This exhibition presents his —— -

hand-drawn poster originals along with the vast number of sketches produced in the . AN
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process of turning ideas into form. At Sty SO
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